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GOAL 1: PROGRAM IMPROVEMENT

Foster excellence in Family and Consumer Sciences Programs.

Objectives 

1.1  
Develop Family and Consumer Sciences Programs relevant to the needs and concerns of today’s rapidly changing society with emphasis on empowering individuals, strengthening families, enabling communities, and preparation for careers in Family and Consumer Sciences.


1.1.a.
Demonstrate effective strategies for teaching skills for life, critical thinking skills, problem solving skills and employability skills designed to improve the work ethics of the next generation.


1.1.b.
Demonstrate effective strategies for teaching skills leading to careers in Family and Consumer Sciences.


1.1.c.
Foster the development of innovative partnerships between business and Family and Consumer Sciences Education in an effort to provide work-based educational opportunities.


1.1.d.
Emphasize effective strategies to build bridges between Family and Consumer Sciences Education and other career and technical and academic disciplines.


1.1.e.
Spotlight outstanding Family and Consumer Sciences Programs in the NATFACS web-site, other publications, workshop presentations and the curriculum showcase.


1.1.f.
Promote career exploration in all areas of the Family and Consumer Sciences curriculum.

1.2
Emphasize the interrelationship of family and work.


1.2.a.
Promote curriculum development in Family and Consumer Sciences to enhance students’ skills in balancing family and work responsibilities.


1.2.b.
Increase awareness of the value of a strong family unit and its contribution to the development of an effective work force and the economy


1.2.c.
Prepare displays at the local, state, regional, and national levels to show the Family and Consumer Sciences curricula.

1.3
Promote the development of career preparation in all Family and Consumer Sciences curriculum areas.


1.3.a.
Promote development of Family and Consumer Sciences careers within the United    States Department of Education career cluster framework.


          1.3.b.
Provide highlights of career preparation programs in Family and Consumer Sciences through the NATFACS web-site.

GOAL 2: PROFESSIONAL DEVELOPMENT

Promote professional involvement and foster the development of leadership skills among members.

Objectives 

2.1    Encourage increased member involvement and leadership development.

2.1.a.
Develop ongoing methods to identify specific needs of NATFACS membership.


2.1.b.
Expand opportunities for members to accept leadership challenges at the local, regional, state, and national levels.


2.1.c.
Encourage greater participation of NATFACS members in committee work and conference participation.

2.2
Provide resources for continuous improvement of Family and Consumer Sciences Programs.

2.2.a.
Provide information through association publications, convention sessions and conferences focusing on current issues and emerging topics.


2.2.b.
Provide workshops and conference sessions to assist individuals in improving teaching performance and provide information to members on key legislation.


2.2.c.
Continue to build partnerships with other organizations and career-technical and 




academic disciplines at local, state, regional, and national levels.

2.3
Recognize members, businesses, corporations, and other individuals for outstanding contributions to Family and Consumer Sciences Education.


2.3.a.
Identify and encourage individuals, businesses, and organizations to participate in the NATFACS Awards Program.


2.3.b.
Recognize individuals, businesses and corporations, who have made outstanding contributions to Family and Consumer Sciences Education with feature articles in the NATFACS web-site and special recognition at conference sessions and receptions.

GOAL 3: MARKETING FAMILY AND CONSUMER  

                 SCIENCES EDUCATION

Enhance the public perception of Family and Consumer Sciences Education.

Objectives 

3.1
Utilize marketing strategies to inform the public of Family and Consumer Sciences Education.


3.1.a.
Provide sessions and develop marketing packets at to demonstrate successful marketing techniques for Family and Consumer Sciences Education.


3.1.b.
Publicize the mission of Family and Consumer Sciences Education:  PREPARING INDIVIDUALS for LIFE AND WORK, STRENGTHENING FAMILIES and ENABLING COMMUNITIES.


3.1.c.
Encourage/campaign for FACS to be included as an integral part of education 



for all students.


3.1.d.
Encourage organizations of professional FACS personnel and retired FACS teachers to be involved in FACS educational opportunities to promote professional membership and involvement of teachers.

3.2
Communicate the involvement of the membership at the national level


to local and state administrators.


3.2.a.
The NATFACS President will send a letter to local and state administrators 




announcing teacher’s involvement as an officer or committee chair.


3.2.b.
The Public Relations Committee will acknowledge member participation at the national convention to local and state administrators upon member’s request.


3.2.c.
The Public Relations Committee will prepare a press release to be utilized by 




ACTE/NATFACS Convention attendees at the local, regional and state levels.


3.2.d.
The Nominating Committee will develop a press release to be utilized by 




members elected to NATFACS leadership positions.


3.2.e
The History Committee will market NATFACS activities, membership and meetings both past and current.

GOAL 4: MEMBERSHIP GROWTH

Promote membership growth and strengthen services to members.

Objectives 

4.1
Increase membership through recruitment of new members and retention of current members.


4.1.a.
Develop and disseminate membership packets for local, regional, and state associations. (State Contacts)


4.1.b.
Inform college/university educators about the organization and its benefits to students.


4.1.c.
Identify new members at the ACTE/NATFACS Convention.


4.1.d.
Provide current information and leadership training for state contact persons at a conference session to be held during the National Convention.


4.1.e.
Identify FACS state department of education contacts and develop a stronger 




network to publicize organization and build membership.

4.2
Provide membership services that are important to members.


4.2.a.
Provide efficient and effective internal policies, practices, procedures and a 




committee structure that will enable continuous member services  of value.

4.2.b.
Publish articles in the NATFACS web-site to provide members with pertinent information and training.


4.2.c. 
Provide CEU’s for members involved on committees and those who attend NATFACS sessions at the ACTE conference.


4.2.d.
Compile responses on NATFACS involvement cards and share results with appropriate          

                       committees to determine ways to improve services and activities for members.


4.2.e.
Review conference evaluation forms to determine areas of interest and support.

GOAL 5: POLICY DEVELOPMENT

Advocate national public policy to benefit Family and Consumer Sciences Education.

Objectives 

5.1
Work for stronger support of Family and Consumer Sciences Education with legislators and other policy-making bodies at the local, regional, state, and national levels.


5.1.a.
Develop ongoing dialogue with legislators and other policy makers.

5.1.b.
Educate members on the procedures for working with legislators and other policy makers.


5.1.c.
Identify representatives to attend the ACTE Policy Seminar.


5.1.d.
Distribute information to legislators about Family and Consumer Sciences programs.


5.1.e.
Examine new policy directions, funding, and issues and strategies for Family and Consumer Sciences.


5.1.f.
Participate in public hearings that address issues affecting Family and Consumer Sciences Education.


5.1.g.
Seek to build stronger partnerships with industry, business sponsorship, and advocacy programs that will promote increased funding and support for Family and Consumer Sciences programs.

5.2
Support collaborative relationships with other Family and Consumer Sciences organizations to achieve public policy objectives.

5.2.a.
Encourage attendance and participation in the FACS Coalition Open Forum at 




ACTE..


5.2.b.
Phone, write, email and/or FAX recommendations to legislators and legislative committees.

5.3
Seek working partnerships with business and industry leaders who can provide support for legislation affecting Family and Consumer Sciences Education.
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